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Daniels Electronics expands its market

The maker of rugged radio gear adds products &nd lands strategc marketing deals

LEE GUILLE

Cantriutar

Longrtime Victoria-based
builcer of emergency radios
Danels Elestronics 15 get-
ting aggressive.

Its expanded its distribu-
tion network to reach maore
customers especially in the
US., and sugmented its

)= DpanieLs"

ELECTROMIES LTD.

DANIELS® WIGHT & REPEATER

[ it om a mountain top, it's & Daniels.

product line.

In the past, Dandels Else-
ftromice mmnl:.r supplied
public servize and natural
rEsOUTCE BEENCies, gaining
business by making bids on
public tenders, It latt the firm
without the tools to make
and maintain direct sales to
smaller organizations and
loeal govertimenits.

Wow Danials Electronics
has entered into partner-
ships with such suppliers
a5 KEenwood, EF Johnson,
Relm, and (Glentel, Thess
partnershife give Daniel's
Ebad:mﬁmmmnlmger
custnmer base and give the
new partners a more diverse
prococt portfolic,

Says Gery Wight, Direc-
tor of Marketing at Daniels
Electronics, “If we provide
our products to Kenwood,
for examplz, they can go
to a8 state or municipality
and-sayy I-will provide-a -

complete solution.” Withouot
those kindz of partnerships
theres noway Daniel’s could
pursue those sales opportu-
P

Daniels Electronics now
has 13 manufacturer repre-
sentatives to pitch - L15. fed-

affiliated compa-
nies but retain
the Daniels
branding.

"The orerall
tremd & growth,”
says Wight. ‘A lot
of our business
is dependent on
the government
which means we
are sulbgect o vari-
ations in budgets,
A lot of mney ia
being spent in
public safecy and
on the natural
regource sde of
things, there iz &
lot of equipment
that's due for
rieplacing.” Wight
expects a E0-per-
cent growth from
2006 1o 2011,

The major selling point
for Daniels Electronics
products is the low power
consumption, “Chur praducts
were deaipned originally in
the mountaintop solar-pow-
ered spplication and that is
still very much a niche for
us,” says Wight, “Orar prod-
ucts have the loweat power
comsumption of anybody out
there Everybody will tumm
tar s when they say Tve got
a meantaintop, I nesd you
guys” The harder it iz to
eervite the equipment, the
more desirable it is that it
bear the Daniels name.

The main product is
a medular base station
repester which can fit six
typesof modules. Customers
are able to customize units
to be radio repeaters, base
stations for movable opera-
tions, eatellite telephone
“imteraces, or ground-te-eir

comrmunications, Each mod-
ule is *hot swappable,” or
capabls of being removed
and replaced while st11 in
operation,

“Bazically we maie a
ninetesn-inch rack which
will tall to ansbody's hand-
held or mobile in order to
provide them with repeater
coverage over a large area
from the top of a hill” says
Wight. “We branchec out
into every customer in Forth
Americs that had & require-
ment e this wpe of radio
repeater on g mountaio top
that hed to ror an sola="

According to Wight, stan-
dard twoway walkie talkie
radios used by emerpeney
services persannel have a
two-torthres mile effective
range. Having thoee radios
fed into a nearby repeater
increases that range op to
100 mles.

Recently, Daniels Elee-
tronics began a portable
version of the repeater for
search and rescue or other
operafions which de not
have afixed location.

The most recent preduct
released by Daniel's Elec-
tronics iz & T-Band Ultra
High Frequency radio, This
new wersion capitalizes an
the newly opmed 470-512
{470-520 in Australia) MHz
frequency band. While there
is oo techndcal advante ge to
the higher frequencies, the
newly opened bands pro-
vide & larger user capacity
“We've already received a
number of orcers, weire in
the process of shipping as
we apeak,” saya Wight. “We
expect that thes will proba-
by be a 10 pement increase
in our sakes”

Daniela Electronica is a
farnily-owned ,Victoria beasad
business which arrived in
Victoria in 1962 from Frinee
Rupert. The company
was forced to evolve from
marin: radio by a depres-
gion in the fisking indostry
in the early ‘B0s. The shft
to the solar-powered moun-
tain top repeaters which
have become the company's
atock in trade started with

Columbia Department of

WHYE.

Currently, Daniels Blec-
sromics employs about 60
;vecjp'le ncluding the sales

staff anc upper manage-
meent. Final assembly, test-
ing, and integration are
all done in Victaria befime
baing shinped to ustomers
v:a Fed Ex unless otherwise

“It's & good place to
da business,” says Wight.

“There's cagy aoess to the
125 and it’s easy to recroit

people to a plage with such &
hiph standard of living"

Wight says that the nex:
big market for Daniels Elec-
trenics products is likely
Asin, but is expecting an
increased amount of bus-
ness from Canadian public
serviee ant natural resoure
agencies leoking to replacs
agng equiment. B
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